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The MARIO Consortium (http://www.mario-project.eu/) grants third parties the right to use and 

distribute all or parts of this document, provided that the MARIO project and the document are 
properly referenced. 

THIS DOCUMENT IS PROVIDED BY THE COPYRIGHT HOLDERS AND CONTRIBUTORS 
"AS IS" AND ANY EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED 
TO, THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A 
PARTICULAR PURPOSE ARE DISCLAIMED. IN NO EVENT SHALL THE COPYRIGHT 
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Executive Summary  

Deliverable 10.1 consists of two parts: 

 First part presents the MARIO Website and the related functionality and content; 

 Second part includes the Press Releases prepared and communicated. 
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1. Introduction 

The key objectives of this deliverable are to conduct several Communication and Dissemination 

activities for MARIO as documented within Tasks 10.3 - Communication Activities to include 

Marketing and 10.4 – Dissemination Activities, in the Description of Work. These include: 

 Creativity cluster – Images, testimonials, blog and social networks posts, sounds, ideas 

will be used to capture/create project messages for the communication channels;  

 MARIO Website – will be launched on M2 and updated with news, documents (reports 

and deliverables);  

 Public Dissemination Materials – which include press release, project poster and 

brochure, bi-annual newsletter;  

 Social Media – MARIO presence on LinkedIn, Facebook, Twitter through groups, tweet, 

event, pages;  

 Scientific Publications – publication of peer reviewed journal and conference papers in 

line with the data management plan.  

 Conference Participation – participation (with paper and presentation) in scientific 

conferences (health, robotics, ICT).  

 Trade Fairs / Exhibitions Participation – envisioned to bring the MARIO robot to at 

least three industrial events with 1000s of visitors.  

All of the above will be added as content within the website, which will continuously be updated 

on daily basis.  

 

There are two key outcomes from this work: the Project’s Public Website, http://www.mario-

project.eu/, and the Press Releases of the MARIO EU Project. The Public Website is the digital 

identity of the MARIO EU Project, whereas the Press Releases showcase the project in terms of 

publicity, communication and collaboration. This report specifies the main functions and features 

of the Public Website which serves as the main portal for: 

1. Dissemination of the project results to the general public 

2. Collaborative working within the consortium  

3. News updates with access for each partner to post the latest project updates 

4. Social Media presence and dissemination 

It also specifies the Press Releases that were communicated with numerous press offices. 

1.1. Work Package 10 Objectives 

This WP aims at bringing MARIO results to the widest possible audience for the benefit of 

people affected by loneliness, isolation and depression, and the MARIO project, its targeted 

social communities, market, the scientific community, care givers and medical staff and the 

robotic community. The specific objectives of WP10 are the following:  

1. To design a comprehensive communication strategy  

2. To build a stakeholder community that acts as an impact multiplier  

3. To carry on creative communication activities in selected domains  

4. To conduct effective related dissemination activities  

5. To assess both communication and dissemination activities.  

 

WP10 will reflect the output of each project WP. It will take into account high impact 

communication and dissemination channels, networks and instruments of partner organizations. 

The output of this WP will be the output dissemination and communication across the defined 

target audiences. Deliverable 10.1 reports on objectives (1) (3) (4) and (5) listed above.  

 

http://www.mario-project.eu/
http://www.mario-project.eu/
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1.2. Purpose and Target Group of the Deliverable 

This Deliverable is not considered as a Report – however, we collected information and content 

that appeared in media or is part of the Website of our project, and presented it here in the form 

of a document to facilitate documentation purposes from the Commission and the independent 

reviewers. 

All information is aiming to target the widest possible audience i.e. non-experts. 

1.3. Relations to other Activities in the Project 

The present Deliverable appears as result of work carried out under Task 10.1 concerning 

Communication Strategy & Campaign. However, the actual content related to our Website 

relates to activities carried out under other tasks with an emphasis to those of Task 10.2 

concerning the MARIO community building and our liaison activities, Task 10.3 concerning 

communication activities and marketing and, as it is expected, our dissemination activities that 

are part of Task 10.4. 

1.4. Document Outline 

The Deliverable is organised in two chapters: one related to the MARIO Website and the second 

devoted to the Press Releases that we issued. 

1.5. About MARIO 

MARIO addresses the difficult challenges of loneliness, isolation and dementia in older persons 

through innovative and multi-faceted inventions delivered by service robots. The effects of these 

conditions are severe and life-limiting. They burden individuals and societal support systems. 

Human intervention is costly but the severity can be prevented and/or mitigated by simple 

changes in self-perception and brain stimulation mediated by robots. 

From this unique combination, clear advances are made in the use of semantic data analytics, 

personal interaction, and unique applications tailored to better connect older persons to their care 

providers, community, own social circle and also to their personal interests. Each objective is 

developed with a focus on loneliness, isolation and dementia. The impact centres on deep 

progress toward EU scientific and market leadership in service robots and a user driven solution 

for this major societal challenge. The competitive advantage is the ability to treat tough 

challenges appropriately. In addition, a clear path has been developed on how to bring MARIO 

solutions to the end users through market deployment. 
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2. MARIO Public Website 

2.1. Layout and Design 

The MARIO website is divided into two sections – a public and a private one. The former can be 

seen and accessed by the general public, whereas the latter can only be accessed by Consortium 

members that have specific user accounts.  

Another important decision taken was to build a website that is user-friendly, easy to navigate 

and eye-catching to the end-user from a design perspective, in terms of the colours chosen and 

components within for each web page, navigation menu and common content within the overall 

template. 

2.2. Structure 

In this section we will discuss the structure of the website in terms of navigation menu items 
available.  

2.2.1 Homepage 

The homepage of the MARIO website - http://www.mario-project.eu/portal/ - is comprised of 

several important features of the project. It consists of:  

 Navigation Menu items (Figure 1Figure 1) 

 A slider that shows the latest three most important updates of the project (Figure 1) 
 

 

 

 

 

 

 

Figure 1: MARIO website Homepage - navigation menu items and project updates slider  

http://www.mario-project.eu/portal/
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 An overview of the MARIO project (Figure 2) 

 The latest News of the project (Figure 2) 

 The latest items from the project Press Kit (Figure 2) 

 

 The current live feed of the Twitter and Facebook project accounts, which are the two 
main social media channels of the project (Figure 3) 

 

 The list of partners within the consortium of the project, together with the option of 
subscribing to the project newsletter, a quick link to the communication part of the 
website and the main contact information of the project (Figure 4) 

Figure 2: MARIO website Homepage – project overview, latest news and press kit items  

Figure 3: MARIO website Homepage - Twitter and Facebook project live feed 
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This is the most important page of the website for new users, since they generally spend their 

time checking out the main content available here, before deciding on whether to keep on 

navigating through the website or if is of interest to them or not. Therefore, it was decided that 

this page should contain as much valuable information as possible, but at the same time keep it 

in short and to the point, in order not to exhaust the user whilst going through the overall project 

content.  

2.2.2 Vision 

The ‘Vision’ section of the website consists of the following three drop-down menu items:  

 Why MARIO? 

 Objectives 

 Technical Outcomes 

2.2.2.1 Why MARIO? 

MARIO’s vision and unique selling points are listed within this sub-section (check Figure 5). 

These were discussed during the first day of MARIO kick-off meeting in Galway, on the 16th 

February 2015.  

 

 

 

 

 

 

Figure 4: MARIO website Homepage -  footer part 
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2.2.2.2 Objectives  

MARIO’s main objectives are presented within this sub-section, and can be seen in Figure 6. 

 

 

 

 

 

 

Figure 5: MARIO Website - Vision - Why MARIO?  
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2.2.2.3 Technical Outcomes 

The technical outcomes of the project, defined in the Description of Work, are listed within this sub-

section, as captured in Figure 7. 

 

 

 

 

 

 

 

Figure 6: MARIO Website - Vision - Objectives 
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2.2.3 Project 

The ‘Project’ section of the website is made up of the following three drop-down menu items:  

 Overall Plan & Outcomes 

 Work Plan 

 Milestones 

2.2.3.1 Overall Plan & Outcomes 

The overall project plan and expected outcomes for the duration of the 36 month work program are listed 

in this sub-section of the website (Figure 8 – first image). 

2.2.3.2 Work Plan 

The project work plan and main objectives for each work package are clearly documented in this sub-

section as can be seen in Figure 8 – second image. 

Figure 7: MARIO Website - Vision -Technical Outcomes 
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2.2.3.3 Milestones 

The project’s major milestones milestones are listed within this sub-section of the website (Figure 8 – 

third image). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Figure 8: MARIO Website - Project section 
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2.2.4 Consortium 

The ‘Consortium’ section of the website consists of the following two drop-down menu items:  

 Overview 

 Partners 

2.2.4.1 Overview 

This sub-section (Figure 9) gives an overview of the project consortium and the partners that will be 

carrying out the pilot activities, amongst other relevant information.   

 

 

2.2.4.2 Partners 

This sub-section presents a profile of each of the 10 partners that form the project consortium. Figure 10 

shows a screen shot of the Universität Passau profile.  

 

Figure 9: MARIO Website - Consortium - Overview  

Figure 10: Consortium - Partners (extract) 
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2.2.5 Communication 

The ‘Communication’ section of the website presents all the communication activities of the project and 

is made up of the following four drop-down menu items: 

 News 

 Press Kit 

 Events 

 Publications 

2.2.5.1 News 

The News sub-section in Figure 12, displays a wide range of current news updates about the MARIO 

project, such as papers presented, events attended, blogs, etc.  

2.2.5.2 Press Kit 

This sub-section (Figure 11) contains a list of promotional materials of the MARIO project. This is 

constantly updated with materials, such as posters, logos, etc.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2.2.5.3 Events 

This sub-section will list any past, current and up-coming events of the MARIO project. Currently, no 

events are yet listed in this webpage (events are planned over the duration of the project). 

Figure 11: MARIO website - Communication - Press Kit 
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Figure 12: MARIO website - Communication - News 
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2.2.5.4 Publications 

This sub-section lists all the scientific publications that are disseminated by the project partners. Figure 13 

shows the project’s first published paper which was presented at the Emerging Policy and Ethics of 

Human-Robot Interaction Workshop in the 10
th
 ACM/IEEE International Conference on Human-Robot 

Interaction, 2015. 

 

2.2.6 Contact 

The ‘Contact’ section contains the contact information of the Project Coordinator, Technical Director, 

Pilot Manager, Innovation Manager, Communication Manager and Ethics and Privacy Supervisory Board 

of the MARIO project.  

 

 

 

 

 

 

 

 

 

 

 

 

Figure 13: MARIO website - Communication - Publications 

Figure 14: MARIO website - Contact 
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2.2.7 Social Media Communication Channels 

In order to create a large online community for the MARIO project, it was of the utmost importance to 

select the appropriate social media channels. The strategy was based on the major social networks sites, 

such as Facebook, Google+, Twitter, YouTube, with each one having its specific characteristics (for 

example, in YouTube a dedicated channel will be created for the demos, dissemination videos, etc.).  The 

first two communication channels created were those of Twitter and Facebook, in order to raise 

awareness of the MARIO project activities to the general public, and also for the Consortium partners to 

involve themselves in disseminating the project to their respective target audiences. Other communication 

channels, such as a YouTube channel, LinkedIn page, etc., will be created during the project lifetime.  

2.2.7.1 MARIO Twitter Profile 

The MARIO Twitter profile
1
 has been created for sharing the latest news, any upcoming events, 

dissemination of project activities, and sharing project results to the targeted audiences, such as the 

European Commission, Robotics enthusiasts, etc. Figure 15 shows a snapshot of the Twitter profile. 

 

 

2.2.7.2 MARIO Facebook page 

The MARIO Facebook profile page
2
 has been created with the aim of connecting to a large online 

community and thus reaching the general public through Facebook. Figure 16 shows a snapshot of the 

MARIO Facebook page. 

 

                                                 
1
 https://twitter.com/mario__project 

2
 https://www.facebook.com/mario.project.eu 

Figure 15: MARIO Twitter profile 
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2.2.8 Plan and Launch 

As per the Description of Work, the website and social media communication channels were up 
and running to the general public by M2 specifically, on the 26th of March. The first version of 
the website was online on a separate channel for the consortium members within the initial two 
weeks of the project. In fact, it was showcased during the MARIO kick-off meeting in Galway, for 
constructive feedback. It was decided that the website would be constantly improved and 
updated according to the feedback of the partners for the duration of the first two months of the 
project, before its official launch.  

The project website will be constantly updated with the project’s latest updates, as will all the 
social media communication channels that have been created and will be created further during 
the lifetime of the project.  

Figure 16: MARIO Facebook page 
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3. Press Releases 

In this section we list and present all the press releases that were communicated to the news media.  

The following is a list of press releases about the MARIO project: 

 

Source Date Headline Link 

NUI Galway 

Press Office 

26/02/2015 NUI Galway Partner in €4 

Million European Research 

Project 

http://www.nuigalway.ie/about-

us/news-and-events/news-

archive/2015/february2015/nui-

galway-partner-in-4-million-

european-research-project--

1.html 

The Irish Sun, 

The Irish Daily 

Mirror 

27/02/2015 Bot care for OAPs Due to copyright issues article 

had to be removed from NUIG 

media portal within four weeks of 

publication. Article cannot be 

used in any way that will be made 

public so had to be omitted from 

this deliverable.  

Galway City 

Tribune 

06/03/2015 Galway to host pilot study on 

carer robots 

In NUI Galway Press Book – 

Appendix A 

Galway 

Independent 

18/03/2015 Big Hero of the sick  In NUI Galway Press Book – 

Appendix A 

El País 23/03/2015 Memoria robótica para aliviar el 

alzhéimer 

http://elpais.com/elpais/2015/03/2

3/ciencia/1427067880_358995.ht

ml 

Local and 

regional press in 

Passau and 

Bayern 

respectively 

March and 

April 2015 

Universität beteiligt sich an EU-

Projekt zur Erforschung aktiven 

und gesunden Alterns mit Hilfe 

von Service-Robotern 

Appendix B 

Table 1: List of Press Releases about the MARIO project 

http://elpais.com/
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Appendix A  
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